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ALSEA CELEBRATES TWENTY YEARS OF STARBUCKS IN 
MEXICO, THE REFLECTION OF A SUCCESSFUL BUSINESS 

MODEL 
 

 

• The company announced an investment by 2026 of around 4.5 billion pesos for 200 new stores, 
renovations, maintenance, and strategic projects. 
 

• More than 2,600 direct jobs generated as a result of this investment. 
 

• Michael Conway, group president, Starbucks International and Channel Development, was part 
of Alsea's celebration for the 20th anniversary of Starbucks in Mexico. 
 

• Today Starbucks has 753 stores more than 10,000 partners across Mexico. 
 
 
Mexico City, September 7, 2022 — Alsea, S.A.B. of C.V. (BMV: ALSEA*), the leading operator of Quick 
Service Restaurants, Coffee shops, Casual and Family Dining establishments in Latin America and Europe, 
celebrated the 20th anniversary of Starbucks in Mexico with an event in which the business growth strategy 
and brand’s investment for the next four years was presented. 

 
Since 2002, Alsea has invested more than 6 billion pesos in the development of the Starbucks brand in 
Mexico of and until the end of 2026 the Company plans to earmark around 4.5 billion pesos to open nearly 
200 new stores, unit remodeling, maintenance and other projects, expecting to generate more than 2,600 
direct jobs. 
 
Alsea and Starbucks celebrate 20 years of commitment and results, a story that began in 2002 with an 
establishment located on Paseo de la Reforma. 
 
“We are pleased to be celebrating 20-years in Mexico – a vibrant and innovative market that’s home to nearly 
half of our stores in Latin America and the Caribbean. We look forward to our continued growth in the market 
for the long-term,” said Michael Conway, group president, Starbucks International and Channel Development.  
 
Mexico is one of the largest markets for Starbucks worldwide. Thanks to the strategic business vision and 
shared values, the brand has grown exponentially in the country and today has 753 stores in all Mexican 
states and more than 10,000 partners.  
 
“It is a source of pride that a Mexican company is one of the main partners of Starbucks; We share the same 
values, we are committed to our partners, clients, communities, and the environment. Our vision is set on the 
next 20 years, guaranteeing the delivery of happiness and experiences full of flavor, while inspiring and 
nurturing the human spirit: one person, one cup and one community at a time”, said Armando Torrado, CEO 
from Alsea. 
 
“Our 20th anniversary is an opportunity to celebrate and thank our partners, customers, and communities -
who have been part of the history of Starbucks in Mexico- and look to the future, towards the path we want. 
And for this reason, going forward, by 2030, 100% of Starbucks stores will operate with clean energy, we will 
achieve a 25% reduction in CO2 emissions, we will reduce energy consumption by 25% and water 
consumption by 35% in each of our branches”, mentioned Francisco Tosso, General Director of Starbucks 
Mexico. 
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As part of the anniversary celebrations, Armando Torrado, CEO of Alsea, and Michael Conway, group 
president, Starbucks International and Channel Development, met at the Mexican Stock Exchange (BMV) 
for the traditional Bell Ringing, which marked the beginning of the celebration. 
 
“For us, as the Mexican Stock Exchange, it is an honor to join Alsea’s celebration for the 20 years of Starbucks 
in Mexico, a brand that, not only has been setting trends in our society for many generations and provides 
important sources of employment to the country with its more than 750 stores, but it also cares about the 
communities in which it has presence in the Mexican Republic, thank you for including us in these two 
decades of legacy.” Said Marcos Martínez, Chairman of the Board of Directors of Grupo Bolsa Mexicana de 
Valores. 
 
Sustainability model 
 
In 2021 Alsea renewed its sustainability model, focused on the Sustainable Development Goals of the United 
Nations Organization (UN) and structured in three pillars: Growth, Development and Balance, and defined 
its goals in these three areas. 
 
Since 2014, through the Integra program, The Starbucks Foundation, and the Fundación Alsea, A.C. 1.9 
million dollars were invested, supporting more than 30 organizations, benefiting more than 15,000 people 
and providing employment and education opportunities to children and young people from Mexico in a 
vulnerable situation. Likewise, with the support of The Starbucks Foundation, three water towers were 
installed in communities that did not have access to clean, safe drinking water. 
 
The Starbucks Foundation invests in women in coffee-growing communities and expands its 
partnership with Fundación Alsea, A.C. to address a common priority: fighting hunger. 
 
As part of the celebrations for the 20th anniversary of Starbucks in Mexico, The Starbucks Foundation is 
proud to announce its first investment focused on supporting women in Mexican coffee communities with a 
$500,000 USD grant to Save the Children that will support the “Power of Me” program to create economic 
opportunity and promote resilience for 1,500 women in the coffee communities of Puebla. 
 
In addition, The Starbucks Foundation will invest $100,000 USD to expand the partnership between The 
Starbucks Foundation and Fundación Alsea, A.C. to fight hunger, building on local support in Mexico such 
as Alsea Foundation’s Va Por Mi Cuenta. Through the two newest Global Community Impact Grants, The 
Hunger Project ($50,000 USD) will help promote locally-grown agriculture and recover nutritious traditional 
cuisines for indigenous communities in Chiapas, while Fundación Amparo IAP ($50,000 USD) will promote 
food security and nutritional health for youth living in poverty in Chiapas. 
 
As well, at the end of this year, the first Greener Store in Mexico will be inaugurated, a concept launched in 
2018 and developed jointly with the World Wildlife Fund (WWF), designed to accelerate the transformation 
of retail towards retail stores impact that reduce carbon emissions, water use and landfill waste. 
 
 
 
Disclaimer 

This press release contains certain forward-looking information regarding the Company's results and outlook. However, actual results may vary materially 
from these estimates. Information on future events contained in this release should be read jointly with the risk summary in the Annual Report. That 
information, as well as future reports made by the Company or any of its representatives, whether verbally or in writing, may vary significantly from actual 
results. These projections and estimates, which are prepared in reference to a determined date, should not be taken as fact. The Company is in no way 
liable for updating or revising any of these projections and estimates, whether as a result of new information, future events or other associated events. 
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About Alsea 
Alsea is the leading restaurant operator in Latin America and Europe of global brands in the quick service, coffee shop, fast casual, casual and family dining 
segments. It has a diversified portfolio, with brands such as Domino’s Pizza, Starbucks, Burger King, Chili’s, P.F. Chang’s, Italianni’s, The Cheesecake Factory, 
Vips, Vips Smart, El Portón, Archies, Foster’s Hollywood, Gino’s, TGI Fridays, Ole Mole and Corazón de Barro. The company operates more than 4,300 units in 
Mexico, Spain, Argentina, Chile, Colombia, France, Portugal, Netherlands, Belgium, Luxembourg and Uruguay. Alsea's business model includes support for its 
brands through a Shared Services Center that provides all the Administrative and Development Processes, as well as the Supply Chain.  
For more information please visit: www.alsea.com.mx  
 

Alsea shares are traded on the Mexican Stock Exchange under the ticker symbol ALSEA* 
 
About Starbucks  
Mexican company Alsea operates Starbucks in Mexico. According to Alsea's latest quarterly report, Starbucks opened its first store in Mexico in 2002 and has 
grown to 753 stores in 61 cities throughout the country. Since 1971, Starbucks Coffee Company has been committed to ethically sourcing and roasting high-quality 
Arabica coffee. 
Today, with more than 34,000 stores worldwide, Starbucks is the world's leading roaster and retailer of specialty coffees. Through our unwavering commitment to 
excellence and our guiding principles, we bring the unique Starbucks Experience to life for every customer through every cup.  
To share the experience, visit us in our stores or online at www.starbucks.com.mx  
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