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ALSEA UPDATES ITS 2019 GUIDANCE

Mexico City, May 10, 2019 — Alsea, S. A. B. de C. V. (BMV: ALSEAY), the leading operator of Quick
Service Restaurants, Coffee Shops, and Casual Dining establishments in Latin America and Europe
updates its guidance for 2019.

Alsea: Guidance 2019

Sales Close to 30%

EBITDA * Mid-teens growth | ~15%
EBITDA margin* Close to 13%

CAPEX Approximately 4.0 billion pesos
Corporate unit openings Between 120 - 130
Sub-franchise unit openings Between 60 - 70

Total unit openings Between 180 - 200

Net Debt / EBITDA * 3.8 times

* Excluding the non-recurring impact from layoffs in Europe of approximately 7 million euros and IFRS 16 effects.

Rafael Contreras, Chief Financial Officer at Alsea commented: In 2019, Alsea will continue with the strategy
of focusing on profitable growth and restructuring the portfolio in its different brands and countries, with the
objective of achieving a growth of close to 30% in consolidated sales, supported by an expansion in same-
store sales of a mid-single digit, as well as an organic growth plan between 180 and 200 store openings.
Given the current outlook for growth in Mexico’s gross domestic product (GDP), which is less than 1.5%,
we estimate growth in same-store sales for our operation in the country between 4.0% and 4.5% for the full
year; for Alsea Europe we estimate between 1.0% and 1.5% same store sales growth and approximately
14.0% for our operations in South America.

Regarding EBITDA*, we estimate a mid-teens growth with a margin close to 13%, considering a capital
investment of approximately 4.0 billion pesos. We are focused on our plan to reduce our current leverage
level, aiming for the full year to reach a multiple of Net Debt to EBITDA* of 3.8 times (excluding IFRS 16
effects), which will be improved by successfully achieving our disinvestment projects for approximately 400
million pesos, as well as by postponing the exercise of the call and put option of the remaining 21% of
Grupo Zena for 3 years at the current price.

We will continue focusing on sales growth and the continuous improvement of the operation and service of
our units, encouraging the increase in traffic in our stores through product innovation, as well as relying on
commercial strategies and cutting-edge technologies, always seeking to add the highest profitability in our
consolidated results and continue to generate value for our shareholders.
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This press release contains certain forward-looking statements that reflect the current views and/or expectations of Alsea and its management with respect to its
performance, business and future events. We use words such as “believe”, “anticipate”, “plan”, “expect”, “intend”, “target”, “estimate”, “project”, “predict”, “forecast”’,
“guideline”, “should” and other similar expressions to identify forward-looking statements, but they are not the only way we identify such statements. Such statements
are subject to a number of risks, uncertainties and assumptions. We caution you that a number of important factors could cause actual results to differ materially
from the plans, objectives, expectations, estimates and intentions expressed in this release. Alsea is under no obligation and expressly disclaims any intention or
obligation to update or revised any forward-looking statements, whether as a results of new information, future events or otherwise.

About Alsea

Alsea is the leading restaurant operator in Latin America and Spain of global brands in the quick service, coffee shop, casual and family dining segments. It has a
diversified portfolio, with brands such as Domino’s Pizza, Starbucks, Burger King, Chili’s, California Pizza Kitchen, P.F. Chang’s, Italianni’s, The Cheesecake Factory,
Vips, Vips Smart, El Portén, Archies, Foster's Hollywood, LAVACA, Cafas y Tapas, Gino's, TGl Fridays y wagamama. The company operates close to 4,500 units
and has more than 85,000 employees in Mexico, Argentina, Chile, Colombia, Brazil, Uruguay, Spain, France, Portugal, Netherlands, Belgium Luxembourg and
Andorra. Alsea's business model includes support for its brands through a Shared Services Center that provides all the Administrative and Development Processes,
as well as the Supply Chain.

Para mas informacion visita: www.alsea.com.mx

For more information, visit: www.alsea.com.mx

Its shares are traded on the Mexican Stock Exchange under the ticker symbol ALSEA*
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