
   

 

ALSEA HAS DECIDED TO STOP DEVELOPING THE BURGER KING 
BRAND IN MEXICO AS A MASTER FRANCHISEE  

 

Alsea will continue to operate the brand in Mexico as the largest franchisee in the country with 
181 corporate units 

 

Mexico City, March 9, 2018. Alsea, SAB de C.V. (BMV: ALSEA *) the leading operator of Quick Service 
Restaurants, Coffee Shops, and Casual Dining establishments in Latin America and Spain informs that 
it has decided to stop developing the BURGER KING® brand in Mexico as a master franchisee.  
 
Alsea will continue to operate 181 Burger King stores in Mexico, being the largest franchisee in the 
country, strengthening the process of continuous improvement in which the brand is focused. 
 
Renzo Casillo, CEO of Alsea commented: "The decision has been made not to continue with the master 
franchise rights in Mexico, with the aim of focusing efforts on the continuous improvement of the 181 
Burger King stores that are part of the Alsea’s portfolio in the country. Additionally, Alsea will continue 
actively with its development plans for Burger King in the other countries where we operate the brand 
(Argentina, Chile, Colombia and Spain). This decision is in line with Alsea's profitable growth strategy, 
prioritizing our capital investment in the most profitable formats."  
 
Alsea and Burger King Worldwide, Inc. ("BKW") are in coordination to achieve a successful transition, 
defining the services that Alsea will be providing on a temporary basis. 
 
There are currently 429 BURGER KING® restaurants in Mexico operated by 17 different franchisees. 
 
Disclaimer 
This press release contains certain forward-looking statements that reflect the current views and/or expectations of Alsea and its management with respect to 
its performance, business and future events. We use words such as “believe”, “anticipate”, “plan”, “expect”, “intend”, “target”, “estimate”, “project”, “predict”, 
“forecast”, “guideline”, “should” and other similar expressions to identify forward-looking statements, but they are not the only way we identify such statements. 
Such statements are subject to a number of risks, uncertainties and assumptions. We caution you that a number of important factors could cause actual results 
to differ materially from the plans, objectives, expectations, estimates and intentions expressed in this release. Alsea is under no obligation and expressly 
disclaims any intention or obligation to update or revised any forward-looking statements, whether as a results of new information, future events or otherwise. 

  
About Alsea 
Alsea is the leading restaurant operator in Latin America and Spain of global brands in the quick service, coffee shop, casual and family dining segments. It 
has a diversified portfolio, with brands such as Domino’s Pizza, Starbucks, Burger King, Chili’s, California Pizza Kitchen, P.F. Chang’s, Italianni’s, The 
Cheesecake Factory, Vips, El Portón, Archie’s, Foster’s Hollywood, LAVACA and Cañas y Tapas. The company operates more than 3,400 units and has more 
than 72,000 employees in Mexico, Argentina, Chile, Colombia, Brazil and Spain. Alsea's business model includes support for its brands through a Shared 
Services Center that provides all the Administrative and Development Processes, as well as the Supply Chain.  

For more information, visit: www.alsea.com.mx  

Its shares are traded on the Mexican Stock Exchange under the ticker symbol ALSEA* 
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