
 

 

 
ALSEA ACQUIRES A MINORITY STAKE IN GRUPO AXO 

The acquisition operation continues with the Compan y’s expansion strategy  

 
Mexico, D.F., June 24, 2013— Alsea, S.A.B. de C.V. (BMV: ALSEA*), the leading operator of Quick Service 
establishments, Coffee Shops and Casual Dining in Latin America, reports that as part of its growth strategy in other 
segments of retail consumption, it has reached an agreement to acquire 25% of the capital of Grupo Axo S.A. de C.V. 
 
Grupo Axo is the leading company in marketing and distribution of international brands in the clothing, cosmetics and 
home products segment, with 19 years of experience in Mexico. Its presence will add more than 2,200 points of sale 
within the main department stores in Mexico and more than 116 of its own stores. Its portfolio of brands consists of: 
Tommy Hilfiger, Coach, Guess, Rapsodia, Tomas Pink, Brooks Brothers, Marc Jacobs, Etro, Emporio Armani, Brunello 
Cucinelli, Sephora, Slowear, Express, and Crate & Barrel. 
 
As part of the pillars of its expansion strategy, based on the search for new segments and new markets, the stake in 
operating Grupo Axo is a chance to get into other sectors of retail consumption, where synergies and operating 
efficiencies can be achieved, thus creating greater profitability for Alsea's Business Model. Additionally, joining the 
forces of two leaders that operate global brands with leading positions in the markets where they operate will allow joint 
consolidation of growth projects over the long term. 
 
Fabian Gosselin, Alsea’s Chief Executive Officer said: “This acquisition will give Alsea a new opportunity to enter into 
segments that provide yet another avenue for future growth through higher margins, capitalizing on our competitive 
advantages and contributing to increasing the company’s profitability.” He added: “Our solid business model will allow 
us to diversify segments, achieve better penetration in the markets in which we participate, and ensure efficient and 
profitable operation by representing successful and internationally recognized brands through the synergies of two 
leaders in the consumption sector." 
 
Carlos Miranda, Corporate Vice President of Grupo Axo, said: “This transaction is a transcendental moment for Grupo 
Axo as it gives us the chance to work together with the leading company in Latin America in its segment. Joining forces 
together with Alsea and its world-class platform will allow us to accelerate our growth in Mexico, and it will open up the 
opportunity to replace our successful business model throughout the rest of Latin America. We believe that this 
partnership will have a very favorable impact on our portfolio of brands, our clients and our shareholders."   
 
 
About Alsea 
Alsea is the largest restaurant operator in Latin America of global leading brands in the quick service, coffee shop and casual dining 
segments. It has a diversified portfolio, with brands such as Domino’s Pizza, Starbucks, Burger King, Chili’s, California Pizza Kitchen, 
P.F. Chang’s, Pei-Wei, Italianni’s and The Cheesecake Factory. At the close of March 2013, the company operated 1,431 units in 
Mexico, Argentina, Chile and Colombia. Alsea's business model includes support for its brands through a Shared Services Center that 
provides all of the Administrative and Development Processes, as well as the Supply Chain. The Company has more than 27,600 
employees in four countries.  
For more information go to: www.alsea.com.mx 

 
The Company's shares are traded on the Mexican Stoc k Exchange under the ticker symbol ALSEA* 

 
 

About Grupo Axo 
Grupo Axo was created in 1994 from an initiative to distribute and market foreign brands in the Mexican market. Grupo Axo is a 
strategic and business partner of internationally recognized brands. With nearly 20 years in the Mexican market, its experience is 
based on the representation, marketing and distribution of these brands, and the operation of its own stores. Grupo Axo currently has 
more than 116 independent stores and stores in malls, and more than 2,200 shop-in-shops and corners in the principal department 
stores. Grupo Axo currently represents Brooks Brothers, Brunello Cucinelli, Coach, Crate & Barrel, Emporio Armani, Etro, Express, 
Guess, Marc by Marc Jacobs, Rapsodia, Sephora, Slowear, Thomas Pink and Tommy Hilfiger.  
For more information go to: www.grupoaxo.com  
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