Alsea

ALSEA REACHES AN AGREEMENT TO ACQUIRE THE MASTER FRANCHISE
FOR BURGER KING® IN MEXICO
The Joint Venture Agreement Reached with Burger King Worldwide, Inc. Includes:
The Acquisition of 97 BURGER KING™ Restaurants in Mexico

Mexico City, December 13, 2012. Alsea, S.A.B. de C.V. (BMV: ALSEA*), the leading operator of Quick Service
Restaurants, Coffee Shops and Casual Dining establishments in Latin America, reports that it has reached a Joint
Venture Agreement with Burger King Worldwide, Inc. (“BKW”) to acquire the Master Franchise for the BURGER
KING® brand in Mexico with exclusivity for 20 years.

Pursuant to the agreement reached between Alsea and BKW, BKW’s Mexican subsidiary will merge into Alsea’s
subsidiary, Operadora de Franquicias Alsea S.A. de C.V. (“OFA”), with OFA as the surviving company and the
operator of 203 BURGER KING® restaurants in Mexico.

Following the merger, BKW will sell shares of OFA to Alsea for cash. Once these transactions, are completed,
Alsea will own 80% of OFA and BKW will own 20%. The enterprise value multiple for the transaction was 7.0
times the EBITDA for the trailing 12 months ended September 30, 2012. The merger is subject to approval of the
Federal Competition Commission.

The following are among the rights and obligations acquired by Alsea through OFA:
e Operating control of the BURGFR KING® brand throughout all of Mexico.
e  Acquisition of 97 BURGER KING® restaurants, bringing ownership count to 203 restaurants.
e  Exclusivity in Mexico for 20 years.
e Collection of royalties from sub-franchisees; and

e An annual development plan that includes the opening of new corporate and sub-franchised
BURGER KING® restaurants over the next 20 years.

Fabian Gosselin, Alsea’s Chief Executive Officer said: “We are very pleased with the acquisition and agreements
reached, because BURGER KING® is the brand with the highest market penetration and it’s also the brand that is
perceived to be the best by the Mexican consumer in this segment.” He added: “Maintaining the control and
operation of the brand represent us a great opportunity to consolidate in Mexico and increase the potential
growth.”

“We are thrilled to announce the expansion of our long-standing relationship with ALSEA and believe they are the
right partner to drive significant growth for the BURGER KING® brand in Mexico,” said Jose Tomas, president,
Latin America and Caribbean, Burger King Worldwide, Inc. “Over the past 20 years, the BK® brand has become
the largest fast-food hamburger restaurant company in Mexico and the preferred choice among consumers. With
this new joint venture, we will significantly increase our presence in the country and introduce more consumers to
our signature flame-grilled menu items.”

There are currently 409 BURGER KING® restaurants in Mexico operated by ten different franchisees.
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About Alsea

Alsea is the largest restaurant operator in Latin America of global leading brands in the fast food, coffee shops and
casual dining segments. It has a diversified portfolio, with brands such as Domino’s Pizza, Starbucks, Burger King,
Chili’s, California Pizza Kitchen, PF Chang’s, Pei-Wei and Italianni’s. At the close of September 2012, the Company was
operating 1,227 units in Mexico, Argentina, Chile and Colombia. Alsea's business model includes support for its brands
through a Shared Services Center that provides all of the Administrative and Development Processes, as well as the
Supply Chain. The Company has nearly 27,000 employees. For more information go to: www.alsea.com.mx

The Company's shares are traded on the Mexican Stock Exchange under the ticker ALSEA*.
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About Burger King Worldwide
Founded in 1954, BURGER KING® (NYSE: BKW) is the second largest fast food hamburger chain in the world. The
original HOME OF THE WHOPPER®, the BURGER KING® system operates in over 12,600 locations serving over 11
million guests daily in 83 countries and territories worldwide. Approximately 95 percent of BURGER KING® restaurants
are owned and operated by independent franchisees, many of them family-owned operations that have been in

business for decades. To learn more about Burger King Worldwide, please visit the company's website at www.bk.com
or follow us on Facebook and Twitter.
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