
 

 

 

ALSEA REPORTS NEW AGREEMENTS TO FURTHER BUILD STARBUCKS BRAND  
IN MEXICO, ARGENTINA AND CHILE 

STRENGTHENING STRATEGIC RELATIONSHIP EXTENDS AND MODIFIES OWNERSHIP OPTIONS 
 
Mexico City, October 10, 2011. Alsea, S.A.B. de C.V. (BMV: ALSEA*), the leading operator of Quick Service 
Restaurants, Coffee Shops and Casual Dining in Latin America, reports that it has reached new agreements with 
Starbucks regarding development of the brand in Mexico, Argentina and Chile, and its strategic relationship in those 
countries. 
 
These new agreements demonstrate the strong relationship that continues between Starbucks and Alsea, and 
provides opportunity for both companies to continue to grow the Starbucks brand in Mexico, Argentina and Chile 
with a commitment to quality and efficiency. Both companies see this as a positive continuation of delivering an 
exceptional experience to customers in these three markets. 

 
Alsea currently holds an 82% stake in the Starbucks subsidiaries in Mexico and Argentina, while Starbucks holds 
the remaining 18%. In the Chilean subsidiary, 82% is held by Starbucks, and 18% is held by Alsea. 
 
According to the original agreement terms, Starbucks has an option to increase its stake in the subsidiaries in 
Mexico and Argentina to up to 50%, and Alsea has an option to increase its stake in the subsidiary in Chile to up to 
49%. 

 
With the new agreements, Alsea has committed to developing new stores in Mexico and Argentina, resulting in 
more than 300 new stores combined, over the next five years. If those targets are met and Alsea is in compliance 
with other terms of the agreement, Starbucks would resign the right to increase its stake in the two subsidiaries 
through the end of the deal terms. 
 
 “We are pleased with the continued leadership Alsea demonstrates in building the Starbucks brand,” said Pablo 
Arizmendi-Kalb, General Manager, Starbucks Latin America. “Delivering a locally relevant experience to our 
customers, while providing only the highest quality coffee and espresso beverages, is critical to our continued 
success in these markets.” 

 
The agreements also include an extension to the rights for Alsea to develop the brand in Mexico for an additional 
five-year period, extending the period of the development contract until February 2027. 

 
Fabian Gosselin, Alsea’s Chief Executive Officer said: “Thanks to the excellent relationship that Alsea has with 
Starbucks, which is a result of our commitment to delivering on the highest quality standards and achieving positive 
results, new favorable agreements have been reached.” He added: “This new organic growth plan reaffirms the 
confidence that we have in the Starbucks brand and its potential to expand in the countries where we operate.” 

 
This press release contains certain forward-looking information regarding the Company's results and outlook. However, actual results may vary materially from these 

estimates. Information on future events contained in this release must be read jointly with the risk summary in the Annual Report. That information, as well as future 

reports made by the Company or any of its representatives, whether verbally or in writing, may vary significantly from actual results. These projections and estimates, 

which are prepared with reference to a determined date, should not be taken as fact. The Company is in no way liable for updating or revising any of these 

projections and estimates, whether as a result of new information, future events or other associated events. 

 
 
About Alsea 
Alsea is the leading operator of Quick Service Restaurants, Coffee Shops and Casual Dining establishments in Latin America, operating brands with 
proven success, such as Domino’s Pizza, Starbucks, Burger King, Chili’s Grill & Bar, California Pizza Kitchen and P.F. Chang’s China Bistro. The 
Mexican company operates more than 1,227 units in Mexico, Argentina, Chile and Colombia. Operation of Alsea’s brands is supported by its Shared 
Services Center, including the supply chain, real estate and development services, and administrative, financial, human resource development and 
technology services. Alsea has more than 22,000 employees. 
For more information visit: www.alsea.com.mx 

 
The Company's shares are traded on the Mexican Stock Exchange under the ticker ALSEA*. 
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